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”Automotive retailing and car 
dealerships are currently facing 
many challenges - but if the 
potential of prosumer insights© for 
the expansion of the presentation 
and the product ranges is utilized 
the opportunities are huge."

Dr. Moritz Loock
Adjunct Professor/Permanent Lecturer at the 

University of St. Gallen and Shareholder mann
Objecta GmbH & Co. KG
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An online-survey conducted in October 
2023 (111 participants*) regarding EVs, 
pretesting the role of car dealerships 
with two different forms of product 
presentation yields following results
• Car dealerships can effectively 

inform customers about salient 
advantages of EVs if they adjust 
their product presentation, using a 
“prosumer display”

• Car dealerships profit from more 
informed customers

• Consumers` evaluation of electric 
vehicles (EVs) is linked to their car 
dealership choice

In a nutshell

* Subsample from a larger sample (n=512, Germany); participants of 
the subsample are new car owners only to control for potential 
variance among new and used cars, leased and company cars users
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• Diffusion of electric vehicles (EVs) is central to climate action as  
EVs enable prosumption (production and consumption) of 
renewable energy and co-adoption with photovoltaic (Liang, Qiu, & 
Xing, 2022),

• provide storage and ancillary services (Thompson & Perez, 2020)
• contribute to lowering CO2 emissions (Ejeh, Roberts, & Brown, 

2023; Peiseler & Cabrera Serrenho, 2022) and lowering costs 
(Crabtree, 2019; Ejeh, Roberts, & Brown, 2023)

• With electric vehicles the energy and transport sector are becoming 
increasingly intertwined, and as Rana Adib, Executive Director 
REN21, says: “The energy transition will not happen without a 
transport transition” (https://www.ren21.net/energy-transition-
transport-transition/).

Many of the arguments in favor of EVs require 
elaborated explanation and go beyond the car itself

https://www.ren21.net/energy-transition-transport-transition/
https://www.ren21.net/energy-transition-transport-transition/
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Utilizing this advanced information can be effective 
for promoting EVs (I) …  
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Utilizing this advanced information can be effective 
for promoting EVs (II) …  

Quelle: Wüstenhagen et al (2021) 
https://iwoe.unisg.ch/de/kundenbaro
meter/#highlights Quelle: Reuter & Loock 

https://www.alexandria.unisg.ch/252125/1/Brosch
uere_Empower_WEB.pdf
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• Extensive text-based explanation exceeds capacity load of 
individuals within car dealerships and interactive, time-consuming 
explanation through trained sales-personnel can be challenging 
due to limited availability of qualified personnel and financial 
limitations.

• Thus, it is of interest to explore more effective, heuristic 
alternatives that reduce information complexity and succeed in 
communicating the value-added of EVs in a prosumer context

• This research elaborates the role of instore-design by addressing 
following research questions: How can «prosumer-based» in-
store design promote diffusion of electric vehicles?

… but it is challenging to provide such 
comprehensive information at the point-of-sale  
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Regular EV presentation: Easy to implement but limited 
explanation of salient EV features
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A novel, explanation-based presentation (the 
“prosumer display”): An investment into informing 
customers - but is it effective and does it pay? 
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Results: Switching from regular EV presentation to an 
explanation-based presentation (the “prosumer display”)
 

• Car dealerships can help customers to better 
understand the role of EVs for home energy 
systems if they use an explanation-based EV 
presentation (the “prosumer display”) instead 
of a regular EV presentation

• Customers exposed to an explanation-based 
presentation (the “prosumer display”) regard 
EVs more important for the energy system at 
home.

©mann Objecta
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Car dealerships profit from more informed 
customers (I)

• Early evidence that in a real-store environment this effect spans over 
various dimensions of the evaluation of the car dealership from a 
customer point of view, such as how sustainable, modern and competent 
a car-dealership is perceived
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Car dealerships profit from more informed 
customers (II)

• Following a more elaborated understanding of the relevance of EVs 
for home energy systems, customers are more likely to choose the car 
dealership for the purchase of an EV

In-store EV presentation 
(regular vs. „prosumer 

display”)

Perception of the 
importance of EVs for 
home energy systems

Choice of Car-dealership 
for purchase of EV

Explanatory model that is emerging from the pretest
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Implications and next steps
 

• The online pretest suggests that car dealerships can effectively inform 
customers about salient advantages of EVs if they adjust their product 
presentation, using a “prosumer display” and that car dealerships may 
profit from more informed customers

• Following the results of this pretest the prosumer display appears an 
interesting instrument to promote sales of electric vehicles; an 
investment into a prosumer display appears beneficial for car 
dealerships and can be an interesting instrument to improve market 
positioning (e.g. for incumbents or new entrants) 

• It is suggested to replicate this online pretest in a real store 
environment and develop adjusted versions of the prosumer display, 
that account for specific needs of car brands and dealership locations
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Sample of the online pretest*

 

* Subsample from a larger sample (n=512, Germany); 
participants of the subsample are new car owners only to 
control for potential variance among new and used cars, leased 
and company cars users
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Prosumer Display© : Adaptable to match specific 
brand needs
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Prosumer Display©: www.mann-objecta.de

• Presentation concept for the sales 
promotion of electric cars and 
prosumer assortments with 
exhibition elements on the topics of 
energy, climate protection and e-
mobility

• Based on well-founded research 
findings on prosumers at the 
interface of e-mobility, energy and 
sustainability

• Modular in different forms (also 
smaller versions); can be used 
throughout Europe ready to plug in; 
adaptable to different brand needs
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http://www.mann-objecta.de/

